
 

Personal Learning Checklist (PLC) 

EDEXCEL ADVANCED GCE in BUSINESS STUDIES 

Theme 4: Global Business 

 

When you are revising use your notes from your folder and the revision guides given to support you together with this PLC 

to ensure you have covered everything you need for the exam / this topic. 

 

KEY IDEAS 

Initial assessment 

of my confidence/ 

understanding of 

this topic (RAG). 

I have notes 

in my folder 

on this. 

I have read 

my revision 

guide for this 

section. 

I have re-written 

my notes / 

revision and put 

this into my own 

preferred 

revision 

material. 

I have re-read 

my own 

created 

revision 

material. 

Assessment of my 

confidence/ 

understanding of 

this topic after 

completing (RAG). 

4.1 Globalisation 

I can explain growth rate of the UK 

economy compared to emerging 

economies (4.1.1) 

      

I understand growing economic 

power of countries within Asia, 

Africa and other parts of the world 

(4.1.1) 

      

I can explain implications of 

economic growth for individuals an 

businesses: trade opportunities, 

employment patterns (4.1.1) 

      

I understand indicators of growth: 

GDP, literacy, health, Human 

development index (4.1.1) 

      

I understand international trade 

and business growth: imports and 

exports (4.1.2) 

      

I can explain the link between 

business specialisation and 

competitive advantage (4.1.2) 

      

I can explain FDI and link to 

business growth (4.1.2) 

      

I can identify factors contributing 

to increased globalisation: 

reduction of international trade 

barriers/trade liberalisation (4.1.3) 

      

I can identify factors contributing 

to increased globalisation: political 

change, reduced cost of transport 

and communication (4.1.3) 

      

I can identify factors contributing 

to increased globalisation: 

increased significance of global 

companies, increased investment 

flows, migration (4.1.3) 

      

identify factors contributing to 

increased globalisation: growth of 

      

 



global labour force, structural 

change (4.1.3) 

I can explain protectionism with a 

focus on tariffs, import quotas, 

trade barriers including 

government legislation and 

domestic subsidies (4.1.4) 

      

I can explain role of trading blocs 

(4.1.5) 

      

I can explain expansion of trading 

blocs: EU and single market, 

ASEAN, NAFTA (4.1.5) 

      

I can explain impact on businesses 

of trading blocs (4.1.5) 

      

4.2 Global Markets and Business Expansion 

Identify conditions that prompt 

trade: push factors including 

saturated markets and competition 

(4.2.1) 

      

identify conditions that prompt 

trade: pull factors: economies of 

scale and risk spreading (4.2.1) 

      

Identify conditions that prompt 

trade: possibility of off shoring and 

outsourcing (4.2.1) 

      

Identify conditions that prompt 

trade: extending product life cycle 

by selling in multiple markets 

(4.2.1)  

      

Can assess a country as a market 

using: levels and growth of 

disposable income, ease of doing 

business, infrastructure, political 

stability, exchange rate (4.2.2) 

      

Can assess a country as a 

production location using: costs of 

production, skills and availability of 

labour force, infrastructure, 

location in trading bloc (4.2.3) 

      

Can assess a country as a 

production location using: 

government incentives, ease of 

doing business, political stability, 

natural resources, likely ROI (4.2.3) 

      

Explain reasons for global mergers 

or joint ventures: acquiring 

national/international brand 

names/patents, securing resources, 

maintaining/increasing global 

competitiveness (4.2.4) 

      

Understand the impact of 

movements in exchange rates 

(4.2.5) 

      



Explain global competitiveness and 

competitive advantage through 

cost competitiveness and 

differentiation (4.2.5) 

      

Explain global competitiveness and 

skill shortages and their impact on 

international competitiveness 

(4.2.5) 

      

4.3 Global Marketing 

I understand the role of a global 

marketing strategy and global 

localisation (4.3.1) 

      

I can identify different marketing 

approaches including 

domestic/ethnocentric, 

mixed/geocentric, 

international/polycentric (4.3.1) 

      

I can apply and adapt marketing 

mix and Ansoffs Matrix to global 

markets (4.3.1) 

      

I am aware of niche markets and 

cultural diversity: recognition 

groups of people across the globe 

have different interests and values 

(4.3.2) 

      

I am aware of niche markets, 

features of global niche markets 

(4.3.2) 

      

I am able to apply and adapt 

marketing mix to suit global niches 

(4.3.2) 

      

I can identify cultural/social 

considerations for businesses 

including: cultural differences, 

different tastes, language, 

unintended meanings, 

inappropriate/inaccurate 

translations, inappropriate 

branding and promotion (4.3.3.) 

      

4.4 Controlling MNCs 

I can identify impact of MNCs on 

the local economy: local labour, 

wages, working conditions and job 

creation (4.4.1) 

           

I can identify impact of MNCs on 

local businesses, local community 

and environment (4.4.1) 

      

I can identify impact of MNCs on 

national economy: FDI flows, 

balance of payments, technology 

and skills transfer, consumers, 

      



business culture, tax revenues and 

transfer pricing (4.4.1) 

I can explain the  impact of ethics 

on stakeholder conflicts, pay and 

working conditions, environmental 

considerations (emissions, waste 

disposal) (4.4.2) 

      

I can explain impact of ethics on 

supply chain considerations 

(exploitation of labour, child 

labour) and marketing 

considerations (misleading product 

labelling, inappropriate 

promotional activities) (4.4.2) 

      

Controlling MNCs: factors to 

consider include political influence, 

legal control, pressure groups and 

social media (4.4.3) 

      

 

NEXT STEPS / TARGETS: 

 

 

 

 

 

 

 

 

 

 

 

 

 


